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Best Practices for Small Business Marketing
Understand your customer's problems and how your product or
service solves those problems.

Clearly identify what you do, why you do it, and how you plan on
running your business.

Plan, plan, and plan some more.

Set proper goals for the organization, which will in turn provide fodder
for setting your marketing goals using SMART goal format.
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Remember:
Marketing Is subset of Strategic Planning



Strategic Business Planning and
Consulting

Marketing Strategies
Planning, Execution, and Evaluation
Professional Speaking and Training

www.LeapYearMarketing.com




Connecting vision, values, goals,
and objectives with actionable
tactics and effective execution.

www.LeapYearMarketing.com



Joanne Randall, MBA
603-344-8843
joanne @leapyearmarketing.com












